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December 12, 2011

To: Interested Parties

Fr: Anzalone Liszt Research

Re: Findings from Paid Sick Days Poll

Findings from a recent poll in Orlando, Phoenix] dassachusetts reveal that voters are
incredibly supportive of a law that would allow eloyees to earn paid sick days. As we have
seen in the other places we’ve polled on this issugport begins at better than 2:1 in favor of
the proposal, and voters are inclined to suppedted officials who put their support behind this
type of legislation. Beyond this, voters believattthis type of legislation is an important way to
improve economic stability for working families,dathat officials who get on board with this
show that they understand the challenges workinglitzss face. To be most effective in
maintaining these strong support levels, proponeftisis policy need to tie this issue into a
broader narrative that connects it to the top-afidnssues for voters, including personal
economic stability and corporate accountability.

The following are key findings and strategic recoemahations from the multi-area poll on paid
sick days conducted by Anzalone Liszt Research @rehhber 13-16, 2011. The survey was
conducted among N=1000 likely 2012 voters witheakdown of N=400 interviews in
Massachusetts, N=300 interviews in Orlando, Flgraatml N=300 interviews in Phoenix,
Arizona.

Key Findings
1. Voters most want to hear from candidates about redcing unemployment and

creating jobs. Coming as no surprise, the issue most on voteirsds right now is job
creation (87% say that a candidate’s position anifisue is very important to them, and
85% say a candidate’s position on reducing unenmpéoy is very important). They are
going to approach issues that arise in politieahpaigns through this lens. In the tier
behind those issues are taxes and spending (74¢tmportant), healthcare (71% very
important), and education (70%).

2. Support for paid sick days proposals test extremelwell in all three locations.In
keeping with the other places where we’ve polledhos issue, support for a proposal
that would allow employees to earn paid sick dagmftheir employer tests at nearly 3:1
support (you say 2:1 above — if that’s after thegtthe other side’s arguments —could
you make that clear either above or here? ThaGkgrall, 73% favor the proposal and
only 22% oppose. In Massachusetts, voters begim wi%o favor — 22% oppose, in
Phoenix voters support it 68% favor — 25% opposd,ia Orlando support is 77% favor
— 20% oppose. There is a great deal of intensityrapsupporters, with nearly half of all
voters surveyed strongly favoring it (47%).




Figure 1: Support for Paid Sick Days by Region
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Can you order this by strength of support —so Afliémericans, democrats, unmarried
women, etc. Strongest supporters for the propasahsican American voters (93%
favor — 6% oppose), middle-aged voters (79% favb8% oppose), Hispanics (79%
favor — 17% oppose), women under 50 (82% - 15%in@mats (91% - 5%), and
unmarried women (85% - 9%). The majority of Rep#n voters also supports paid
sick days (54% favor — 43% oppose) making thisafrtbe few economic issues that
enjoys bipartisan support in these highly partisaes (something like that?).

3. Elected officials who get behind paid sick days sta to gain support from voters.A

majority of voters are more likely to extend th&ipport to elected officials who get
embrace (used onboard above) with this issue. @OvB8406 of voters say that they are
more likely to support a candidate who offers tiseipport for the paid sick days
proposal, including 24% who say they amach more likely to support a candidate. Only
31% of voters would be less likely to support adidate who supports paid sick days.
Beyond this, by a 2:1 margin, voters believe tmaoticial who supports paid sick days
under stands the challenges of balancing work and family (64% agree — 32% disagree
with the statement), and that they bhefping give workers some financial stability in a
difficult economy (62% agree — 35% disagree). By a smaller margiters also believe
that an official who supports this ave my side (50% agree — 43% disagree). In
Massachusetts the margin is even better on thisuneas2% agree — 40% disagree.

Half of all voters (including 56% in Orlando) alsalicate that when issues like paid sick
days are discussed as part of campaigns and elsctiey are more likely to pay
attention, indicating that this could be an engagentool as part of a larger message




about helping the middle class during tough times.

Opponents’ messages do not test as strongly as qositives.The strongest message
against paid sick days is that there are more itapbrssues to focus on right now (30%
say the statement makes them much less likelygpatiit). Following this are specific
attacks about the negative implications on the eson(25% much less likely based on
the statement that it targets small businessesthensame portion on the attack that
businesses cannot afford this right now).

By comparison, the strongest testing positive ngssaas the public health impact this
policy will have (45% much more likely). Followirtgis was giving children the best
opportunity for a healthy, successful future (39%cmmore likely), standing up to big
corporations (38%), and helping working familieske&nds meet (37%). None of the
opponents statements test as convincingly as athegjositive statements — even the
lowest-testing positive (that this is a small ththgt officials can do to ease the burden
for people, 31% much more likely) is stronger thiaa best testing negative.

Even opponents’ are open to supporting paid sick de if it includes exemptions for
small businessOur experience in Denver demonstrates votersitpahsto taking any
action that could jeopardize the health of smadlibesses. One way to assuage these
concerns is to work with the small business comiyunicraft legislation that they can
support — including small business exemptionsatt, famong the voters who oppose the
paid sick days law (39% after negatives), 41% #zatthey would be more willing to
consider supporting the legislation if it createémptions for small businesses. This
totals approximately 16% of the electorate that ivdne more willing to support the law

if it had carve-outs for small businesses.

Talking Points

Top messaging priority — communicate the urgency ahis policy. Voters are quick to
understand the health benefits and the impactebislation has on working families, but
slower to understand the urgency. Our biggest ehgé is convincing voters to
understand the urgency of passing this policy NOaters understand why this is a
good policy in theory, but economic concerns oderrand our opponents can effectively
scare otherwise-supportive voters away by commting#hat even though this may be a
good idea, it can wait.

To convey this urgency, tie this issue into the lger narrative: standing up for the
middle class, standing up to big corporationsvVoters are frustrated with large
corporations receiving hand-outs and tax breakdewhe middle class and small
businesses struggle to stay afloat. By makingahaut fighting for the middle class, and
standing up to the corporations that oppose thisakes the issue larger than paid sick
days.




— Move away from public health. While this is a popular reason to support the
policy, it does not help foster a feeling of urggec necessity — up against our
opponents’ arguments about the economy, a pubditthenessage pales.

— Unmasking the multi-billion dollar industries and lobbyists behind the opposition
becomes imperative.

Engage small business leaders and respected membeftshe community to serve as
validators for this policy. We can anticipate that our opponents will clinghte
argument that this policy will be bad for busineds effectively combat this, as they did
in Connecticut and Philly, we need to be able tofpm known and trusted members of
the community (specifically the small business camity) to deflect this critique and
prove that this is a policy that helps small buste

— Create exemptions for small businesses to help get them on board and show
solidarity with the challenges they face. Not only will creating reasonable
exemptions for small business help attract morallbasiness owners to sign on,
but it signals that you are working with them taystompetitive against the large
corporations. Small businesses are the new faraity fand voters will be turned
off at the notion that a policy hurts them — cnegtexemptions and working them
to craft legislation they can support will go adomay both in terms of gaining
allies and persuading voters.

Persuade elected officials to elevate this issue Weaving it into their economic
platform. A majority of voters are more likely to extend thgupport to elected officials
who get onboard with this issue, however it camloee powerful as part of the larger
economic narrative — standing with the middle ckasd offering them security, while
standing up to large corporate interests. It isitnisent upon us to help tie this issue into
a broader economic narrative that can be incorpdrato the political discourse this
cycle, and will allow voters to make the connectilbat this issue is part of a bigger
solution to the problems we face.



Appendix A: Positive Messages in Support of Paid 8 Days

Much More Likely

Nearly eighty percent of food service workers ia tUnited 45%
States do not receive any paid sick leave. Whendbeo
work sick, they put the public health at risk. T®enter for
Disease Control found that more than ten milliosesaof
foodborne illness each year are caused by sicauesit
workers contaminating food while they are at warkis
proposal is good for public health by keeping sokployees
from spreading their iliness to the public.

Every family wants the best for their children. Buthout 39%
paid sick days, parents are forced to choose bettingy
family's financial stability and their children'sdlth, and too
often they have no choice but to send a child bmstsick or
skip medical care. This proposal would allow wosker be
good employees and good parents - and will letlognl lead
healthier lives, be more successful in school antditer
prepared for the future.

The leading opponents to this proposal are largeocations 38%
who are making millions in profits while laying offorkers,
scaling back workers' wages and benefits, andirefue
create new jobs. This proposal looks out for wagkin
Americans by requiring that these big corporatiprs/ide
their workers with the same right to care for thesalth that
they give their C-E-Os.

Nearly one quarter of adults in the US have Igsbeor been 37%
threatened with job loss for taking time off whécks Even
workers who get to keep their jobs lose a day'swdagn they
are sick, and they need that money to pay for thaising
and buy food. In this tough economy, this propisahe key
step that will help keep workers' jobs more seeun@ stable,
improve workplace standards, and give workers theity of
being able to provide for their family.

During a time when elected officials are struggliogways 31%
to create jobs and reduce unemployment in [STATEXCI
this proposal is one direct way to keep good wakertheir
jobs, give families financial stability, provideefibility and
ease burdens on working families. Elected offictas help
working families by passing this proposal.




Appendix B: Neqgative Messages in Opposition to Paifick Days

Much Less Likely

There are more important issues for politicianfotas on 30%
right now than paid sick days. Rather than focusinghis,
politicians need to pay more attention to the biggsues like
getting the economy back on track, improving edocatand
reducing the deficit.

This proposal targets the small businesses thattarggling 25%
most in this economy. Most of the companies thatato
currently offer paid sick days to their employess small
businesses who cannot afford it. Not only will daxled cost
hurt these small businesses, but it also saddées With more
government red tape and liability.

Now is not the time to raise costs for businesisethis tough 25%
economy, businesses cannot afford this proposaillicost
them more money in additional payroll and coulctéosome
businesses to lay off employees or even go outsinless.

This proposal risks driving businesses out [STATIEX]. If 24%
this law passes, many companies may move out tef &ta
avoid these additional costs, taking vital jobdwitem. And,
it deters new businesses from coming here by sgradin
message to out-of-state businesses that [STATE/QHY
unfriendly to business.




